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1. Executive Summary

The D8.5 Report on communication and dissemination activities  establishes the impacts by the
dissemination & exploitation actions of the project. This is a document for the use of all the partners
zolfl1TiE>20>+ o >0UfE€FinKu>E UzYo] Ki E| G>wO] NI zny>uf Y|

The deliverable will keep updated the Dissemination, Communication and Exploitation strategies of the
project as well as identifies in detail stakeholders, actions, tools, materials, KPI’s and procedures  agreed .

2. Approach of the Dissemination and Communication Strategy

The WP is led by ZABALA and needs the participation and collaboration of all the partners to succeed. To
make it happen i t requires a strategic Plan of Dissemination , Communication and Exploitation (deliverable
D8.]) that compile s the dissemination and communica tions tools and actions in order to spread the
research results generated during the project. This deliverable has the purpose of creating value within

the target communities/initiatives in the EU and raising citizen awareness towards the biomolecular sect or.

The D8.1 Dissemination, Communication and Exploitation Plan sets the strategic communication and
dissemination needs to answer who will receive what key messages, how and when they are going to
receive them. It was used to create a time planner to co ntrol how the project will develop in the incoming
months. It also outlines the roles and responsibilities of partners and the conditions ensuring proper
dissemination of the generated knowledge, related to confidentiality, publications and use of the
knowledge.

The D8.2 NAIMA website report describes the website (www. naimaproject.eu ) and delineates the
motivation behind its concepts and structure.

The NAIMA Communication Team also involves the Communication Departments of the partners. Some
procedures as the External Communication procedure and other concerning the detailed tasks (Scientific
publications and Open Access, Social Media Guidelines, Events) have been established w ith the aim of
facilitating the roles and contributions  to the project .

Within these months the project has launched the project website, the logo, and established the graphical
identity, the social media channels, and the general communication  materials of NAIMA .
The general results achieved during this first period are:

The objectives achieved during the first reporting period are:
1 Establishment of the Dissemination and Communication procedures (internal and external ) and

involve the partners in the Communication Team

Copyright info -Contract No. 875629
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1 Development and consolidation of the NAIMA brand with a |l

the Communication and

Dissemination tools and channels (website, newsletter and Social Media channels). And the

creation of all the communication materials necessary.

1 Creation and realization of a communication webinar to explain the main procedures of

the

workpackage and tips on Social Media

1 Production of the first scientific publication

The main results achieved are explained below for each task:
I The Website deliverable (deliverable D 8.2)

i The Dissemination, Communication and Exploitation Plan (deliverable D 8.1). Main tool to follow the

dissemination and communication strategy, that has been successfully launched and implemented.

i The production of the first scientific publications has already begun, one of them has already been

published in an Elsevier book.

i Through the implementation of the tasks established in the Dissemination and Communication
plan, NAIMA has built a good community on -line and off -line that are making visible the project.
The website is constantly attracting visitors, the num ber of followers is increasing and the level of

visibility and interaction in Social Networks is high and qualified.

The challenges that we have encountered in this period covered by this report is the coronavirus
pandemic. With the clousure of most facil itites it has been difficult for communication to get main
outcomes or important activities to communicate on the website and platform.

The following activities were carried out by the partners involved in this WP:

Table 1Partners participation

Participant Activities performed

Tiamat

Accurec-
Recycling GMBH
Biokol Sverige AB

Centre National
De La Recherche
Scientifique -
CNRS
Commissariat A L
Energie
Atomique Et Aux
Energies
Alternatives

Support of the coordination of the Dissemination and Communication Strategy.
Launch of Press Releases with its Press Cabinet.

Identification of key results with exploitation  potential and participation in the
evaluation of such potential.

Interaction in the Social Media channels.

Support of the Social Media Strategy.

Identification of key results with exploitation potential and
evaluation of such potential.

Identification of key results with exploitation potential and participation in the
evaluation of such potential.

participation in the

Identification of key results with exploitation potential and participation in the
evaluation of such potential.

Identification of key results with exploitation potential and
evaluation of such potential.

participation in the
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Dil Diel Identification of key results with exploitation potential and participation in the
evaluation of such potential.

Electricite De Identification of key results with exploitation potent ial and participation in the

France(EDF) evaluation of such potential.

Gestamp References to the project in its website.

Navarra S.A. Identification of key results with exploitation potential and participation in the

evaluation of such potential.
Stichting Ihe Delft Identification of key results with exploitation potential and participation in the

Institute For evaluation of such potential.

Water Education

Innovative Identification of key results with exploitation potential and participation in the

Energy And evaluation of such potential.

Information

Technologies

LTD

Kemijski Institut Identification of key results with exploitation potential and participation in the
evaluation of such potential.

Rhodia Identification of key resul ts with exploitation potential and participation in the

Operations evaluation of such potential.

Umicore Identification of key results with exploitation potential and participation in the
evaluation of such potential.

Vlaamse Identification of key results with exploitation potential and participation in the

Instelling Voor evaluation of such potential.

Technologisch

Onderzoek N.V.

ZABALA Coordination of the Communication and Dissemination Strategy and the
Exploitation Plan as leader of the WP 8
Elaboration and submission of deliverables 8.1, 8.2, 8.3
Dedicated space about the project on its website
Interaction in the social media channels
Inclusion of the NAIMA newsletter in mailings
i) OOt uUK>tdG>7T : ¥ "0>;f{66jozn| Kzf o>BF O] U
Definition of a methodology for an appropriate Exploitation deliverable and
submission of the deliverable
Identification of the key results with exploitation potential
Creation and coordination of the Social media channels and the creation of press
releases, including the creation of the website and feeding it the content.
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2.1.1Deliverables

Table 2 Deliverables

Deliverables Expected

D8.1. Dissemination, ZABALA
Communication and Exploitation

Plan

D8.2 NAIMA website M3 M3 ZABALA
D8.3 Data Management Plan M6 M6 ZABALA
D8.4 Explotation Plan M6, M12 M6, M12 ZABALA
D8.5 Report on Communication M12 M12 ZABALA
and Dissemination activities (this

deliverable)

2.2. Task 8.1 Implementation of the Dissemination Strategy

Task8.liswhf UF >KZi >Ouf €EfFnK"i>E2U0l0FO©20| Kzt o>UKu)] KFyUa>1 211 >nF
type of partner involved in this task and the target audience per each dissemination action.

2.2.1.Subtask 8.1.1 Scientific conferences and journals

Relevant res earch results will be disseminated in recognized Scientific Conferences and Peer -reviewed
and International Journals/Magazines. NAIMA will participate in the Open Research Data Pilot, following
the provisions of the detailed DMP.

The publications will be made freely and openly available via online repository with gold open access.
Prior to publishing any scientific publication, the NAIMA partner involved will contact the whole

consortium for revision and validation of the publication 30 days in advance. The publications funded
by the project will be uploaded to specific bibliographic social networks such as ResearchGate or
ZENODO no later than 6 months after its original date of publication

NAIMA project partners will have to provide Open Access to all peer -reviewed scientific publications
relating to its results according to Article 29.2. of the Grant Agreement  and H2020 Guidelines on Open
Access to Scientific Publications (European Commission, 2017).

Each NAIMA project partner will ensure Ope n Access (via the repository) to the bibliographic metadata
that identify the deposited publication. The bibliographic metadata will be in a standard format and will
include all items as it is indicated in the Article 29.2. of the Grant Agreement.

The NAIMA website includes all the scientific publications in the Documentation section of the same
webpage.

The project is in its first year and it is expected that the partners will make at least 5 publications during
the whole project. This action will be intensified as the project progresses.

Copyright info -Contract No. 875629
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Table 3 Papers

Typ < (.)f Partner involved Title or description
publication
Article in a lvana Hasa, Sathiya Challenges of today for 30/08/2020 https://zenodo.org/
Journal Mariyappan, Damien Na-based batteries of the record/4 071508#.X7
Saurel, Philipp Adelhelm, future: From materials to JEKWhKg2w
Alexey Y. Koposov, cell metrics

Christian Masquelier,
Laurence Croguennec,
Montse Casas-
Cabanas

Poster on https://www.iahr.or
event g/index/detail/153

2.2.1.11dentified Scientific Journals

Table 4 Papers identified

Partner International Reference Jounals Targeted

NIC Advanced materials

ChemSusChem

J Power Sources

Chemistry of Materials

J. Electtrochem. Soc

ACCUREC| Waste Manegement

Sustainability

VITO International Journal of LCA

International Journal of Cleaner Production
Jounral of Powe Sources

2.2.2.Subtask 8.1.2 Interaction with key policy stakeholders and initiatives

The impact of marketizing the disruptive battery and its associated products/services, will be analysed.
The consortium will introduce the achieved results in initiatives and communities of the target sectors
taking advantage o f their strategic positioning.

ZABALA is partner of the Batteries Europe , the forum bringing together all relevant stakeholders in the
European batteries research and innovation ecosystem in order to develop and support a competitive
battery value chain in Europe.

The ETIP creates a bridge between the different actions related  to the battery industry, especially in
relation to research and innovation (R&I), and ensures that the relevant stakeholders have the possibility
to discuss, and agree upon common R&l priorities.

The interaction with these associations and the partnership will be relevant to increment the impact of
the results of the project and the interaction with the key policy stakeholder and initiatives of the sector.

Copyright info -Contract No. 875629
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TIAMAT and Solvay exchanged back and forth visits regarding positive electrode information. And
visits from Solvay, CDF, and other CNRS members have taken place too.

Table 5 Identified stakeholders

Partner Identified Stakeholders
TIAMAT RS2E (member); Battery Pack & Energeia cluster
(member)
SOLVAY RS2E,ALISTOREERI, EMIRI, TWG for Batteries at EU
level.
ACC RECHARGE (member)
CNRS French Public and Private initiative - RS2E

(coordinator), European Public and Private initiative  fi)
ALISTOREERI (coordinator)

EDF EASE (member); The ETIP Smart Networks for E nergy
Transition (chairman of the Working Group Storage
technologies and sector interfaces); Future ETIP
Battery (member)

NIC ALISTOREfERI, BATTERY 2030+, EMIRI, HELIS
(coordinating), OBELICS (partner) LiRichFCC (partner)
VITO EVERLASTING (coordinator); Zero emission Bus

Platform (member); EMIRI (member); EERA JP on
Energy Storage SP1 Electrochemical Storage
(member); S3 Platform Partnership on advanced
materials for batteries AMBP (member); Vlaams
Kennisplatform Slim Laden (member), IEA TCP HEV
(Hybrid & EV (member); Task 24 - Economic Impact
Assessment of Electric Mobility (Task leader). Task 23 -
LightElectric -Vehicle Parking and Charging
Infrastructure (Task leader); Task 28 - Home grids and
V2X technologies (Task leader); Task 39 -
Interoperability o f e-mobility services (Task leader)

UMICORE EMIRI, ALISTORE, RS2E
GESTAMP CLEPA, EuMaT, SERTEC, SERNAUTO, ACAN
ZABALA ETIP NET (Secretariat); BATTERIES Europe CSA

(partner); Hydropower Europe (partner); SMARTSPEND
(Expert); LT-Observatory (Coordinator of Roadmap
2050); INTENSYS4EUCSA Smart Grids & Storage
(Coordinator ) and CIRCUSOL (partner)

2.2.3.Subtask 8.1.3 Participation in the European events, trade fairs, workshops

UZE>OUf EFNK"U>UFr U] I KU>T 211 >NF>nte6]jozn] KFE| oE> EZUUF 6%
fairs to present their main added value to a potential client/end  -user portfolio. This participation could

include the development of pilot demonstrations,sh € 1 >n ] GF i >] o E> QUF UFf oK| KZf ol A>"
partners will take part of strategic workshops involving an International Advisory Board (IAB), to discuss

about the best way to introduce the results in different countries with key stakeholders.

Copyright info -Contract No. 875629
11



. D8.5 - Report on Communication and
A | M A Dissemination activities
- PU-Public

The strategy of participation of events will be set up at three different levels:
1 By the side of each partner participating in the usual events of the sector.
9 Joining presentations of the project in previously selected events organized by the EC and other
key institutions/organizations.
i Events organized and promoted by NA IMA collaborating with other initiatives and organizations to
generate synergies.

2.2.3.1.Reporting events

Partners of the consortium will attend relevant events, conferences, workshops and fairs of the sector.
They should be actively involved in seeking opportunities to present and showcase the project in their
own countries and at both local and European leve Is. The participation in events must be previously
communicated (in order to make visible activities through communication channels), and after the event
every partner must complete the events questionnaire with the reporting about the dissemination
activity: sum-up, number of attendees, pictures, publications, presentations, press clipping, etc

2.2.3.2.Presence at key events

Table 6 Presence at key events

Name of the Partner Location Summary
event attending
EUSEW2020 | ZABALA ONLINE 22- Is the biggest All Participation
26/06/2020 European conference to an Event

dedicated to
renewables and
efficient energy use

in Europe.
ICBR ACC Salzburg, | 16 Biggest international All Participation
Austria 18/09/2020 congress for battery to an Event
recycling
Smart City ZABALA ONLINE 17 #SCLive2020 gets All Participation
Expo 2020 18/11/2020 underway with live to an Event

talks, interviews and
debates on the
challenges facing
cities in the post -
pandemic context.

YPN IHE ONLINE 17 International Young Participation

congress 18/11/2020 conference in the professionals | to an Event

IAHR hydroenvironment and poster
sector presentation

2.2.3.3.Future events

Copyright info -Contract No. 875629
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Table 7 Future events to attend

attending
ZABALA

EUSEW2021

Is the biggest European
conference dedicated to
renewables and efficient energy
use in Europe.

Battery Show 2021 TIAMAT,

VITO

18
20/05/2021

The Battery Show conference
tackles relevant issues like next -
generation battery development
that can reduce manufacturing
costs and OEM technology
strategies for battery design.

Scientific
audience

Battery Experts ACC

Forum

The Battery Experts Forum is the
biggest conference and exhibition
for battery technology. The event
takes place annually at Forum
Messe Frankfurt.

Scientific
audience

International EDF
Conference on
Sodium lon

Batteries

This annual international

conference is a scientific meeting

on sodium batteries established as

a technical and collaborative

forum to bring together technical,
engineering, and scientific experts

in battery science and technology,

as a next-generation ene rgy
UKfU] UF >KinZofl tU
Li-zf oy >n0D] KKFuoe>nZr

Scientific
audience

Energy Storage EDF, VITO

Europe

Disselforf

16
18/03/2021

ENERGY STORAGE EUROPE is the
ideal place to find out everything
about storage technology.

Scientific
audience

European Utility EDF

Week

Milan

30 Nov 2
Dec 2021

Enlit is the new unifying brand for
clJuztfo>Koruyos" i>
of Utility Week and POWERGEN
events. A guiding light for the

sector that brings clarity to the

global energy transformation and
defines the roles of all of those
involved.

Scientific
Audience

Europe Solar + EDF
Energy Storage

Congress

Is a leading information exchange
and deal -making platform that
nNFElFNU)] KFUa>Kj uft OF
storage potential, as well as the

nt oKz of -edtboniendrgly 1
system as a whole

Scientific
Audience

European EV EDF

charging Summit

The conference will address the
current challenges within the
industry and how to overcome
them. It aims to offer insight into

Scientific
Audience

Copyright info -Contract No. 875629
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the latest trends and
developments in this growing
market.

European Electric
Vehicle Batteries
Summit

EDF

The two day event bring s together
key industry stakeholders from the
battery manufacturers, car
manufacturers, energy storage
component material developers,
technology providers, grid
operators, policy makers,
environmental bodies, consultants.

Scientific
Audience

Annual Grid Scale
Energy Storage
Conference

EDF

There are many storage methods
currently available, and still more
being developed, choosing the
best method and successfully
implementing a project can be
daunting without the right
experience, this event provides
professionals to address the
challenges.

Scientific
Audience

BIORECO2VER

VITO

BioRECO2VER aims to
demonstrate the technical
feasibility of more energy efficient
and sustainable non -
photosynthetic biotechnological
processes for the capture and
conversion of CO2 from industrial
point sources like refineries and
cement production plants into
valuable platform chemicals, i.e.
isobutene and lactate.

All

Blue Foot
Membranes NV

VITO

Smart City Expo
World Congress

ZABALA

The Virtual Brokerage Event is
organized by ACCIO, a department
of the Catalan Government's
Ministry of Enterprise and Labour,
partnering with the Enterprise
Europe Network, the largest
business support network
worldwide . Participants join pre -
arranged, targeted virtu al B2B
meetings for discussing project
set-ups and collaborations

All

World Sustainable
Energy Days

ZABALA

Wels/
Austria

24-
26/02/2021

In 2021, the conference - which
attracts over 600 participants
from over 60 countries each year
shows how we can make a green
recovery happen in practice and
how the energy transition can

All

Copyright info -Contract No. 875629
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contribute as an investment
engine to this deep

transformation.
Energy Cities ZABALA - - The annual conference are 3 days All
Annual Conference of pleasant social gathering: the

Forum drive s debates and provide
inspiration to the participants and
the hosting city .

2.2.4.Subtask 8.1.3 Cooperation with other H2020

Synergies with other H2020 battery projects will be explored in order to establish collaboration areas
and foster the organization of joint initiatives.

Other projects from the same call are:

Table 8 Other initiatives

Name Description Lenght Website
DEFACTO | (Battery DEsign and manuFACTuring Optimization 3 years https://defacto -
through multiphysic modelling ) : The DEFACTO project project.eu/

rationale is to develop a multiphysic and multiscale
modelling integrated tool to better understand the
material, cell a nd manufacturing process behaviour,
therefore allowing to accelerate cell development and
the R&I process.

COBRA (CObalt-free Batteries for FutuRe Automotive 3 years https://projectcobra.eu/
Applications ): COBRA aims to develop a novel Co -free
Li-ion battery technology that overcomes many of the
current shortcomings faced by Electrical Vehicle (EV)
batteries via the enhancement of each component in
the battery system in a holistic manner

BALIHT BALIHT project is designing new redox organic flow 3 years https://baliht.eu/
batteries that can work at temperatures of up to 80 °C
CompBat | (Computer aided desing for next generation flow 3 years https://compbat.eu/

batteries ): CompBat aims to take flow batteries to the
next level, identifying new prospective molecules for
their chemical composition.

Soflidify (Ligquid-Processed Solid-State Li-metal Battery: 3 years https://solidify -
development of upscale materials, processes and h2020.eu/
architectures ): The SOLIDIFYproject proposes a unique
manufacturing process and solid -electrolyte material to
fabricate Lithium -metal solid -state batteries fnknown as
Gen.

Copyright info -Contract No. 875629
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Li-lon Cell | Develop a of cost -effective, reliable, and high - 1 year https://cordis.europa.eu/
Pilot performance battery cells will be essential to strategic project/id/875479/es
Lines sectors in Europe such as the automotive industry
Network (electro -mobility) and the electric power sector.

2.3. Imp lementation of the Communication Strategy

2.3.1.Subtask 8.2.1 Development of the project website

uUZi>0uf €F n Kwiraimbpjiec &) is used as a meeting place for all stakeholders interested in
the project. The website is developed with general information about the project, as well as the achieved

UF O] | Ki>] o@ QuUf EFrnK" G>0fF 1 U?F 1 F aldd drdates iyperliiks with & >&ZF > D8 t €
social media channels, communication material and other

oo>+ o0

" Uecanffildt z K >0

1 General information about the project.

1 Information about the demosites o f the project.

interesting projects/initiatives.

9 Description of all the organizations members of the consortium including the main researchers
involved in NA IMA.

1 Information, objectives and work packages.

=

academia, business and policy makers).

= =4 4 -4 4 -4 a8 -—a -2

=

1 And as downloadable materials:
communication materials , public deliverables,
1 video, 1 brochure , 1 presentation template

Link to the available hiring positions.

Press releases and other materials focused on the Media.
Information about the results.

Newsletters.

Public deliverables.

Latest news about the project

Addressing and contact information.

Approprz | Ki > nGoft 11 F EGUGF oK> | oE> ufdfufoni>Ki>KZi>K]J
Programme and disclaimer excluding European Commission responsibility.

The social media channels,

Descriptio n of events organized within the framework of the project.

, 1 promotional presentation

Information about public participation, and training programmes (workshops and webinars for

the logo and established the graphical identi ty, the general
5 pieces of news published and 2 press releases .

, 1 Word template , and

1 roll-up. The materials have been adapted to a digital format due to COVID, and that way share

it in the organization of online events.

Copyright info -Contract No. 875629
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THE PROJECT v BUSINESS SCENARIOS EVENTS AND NEWS DOCUMENTATION MEDIA CORNER v CONTACT

New Na-ion cells to
accelerate the
European Energy
Trangition® -

All the activities we do, recharging the phone, storing
food in the refrigerator or showering with hot water,
would be impossible without energy power.

Figure 1NAIMA website

2.3.1.1Evolution

During this 12month period we have reached a total of 3.477 page visits, and 1007 new users at the
date of 4 ™ of November 2020 .

As the Audience Overview (see Figure 6) shows, in five months NAIMA has had 1007 new users, 1438
sessions and 3477 -page visits . Most of the people that visit our website are  from France (see Figure 2)
followed by Spain. One surpr ising thing is that even though most of the people that visit our website is
from France the most spoken language that the analytics get is English  (see Figure 4).

We can also see in the graphic a low percentage of rebound time, meaning that the people that visit our
page, they stay for a long time.

The Acquisition Overview (see Figure 5) is a glimpse of how the internet traffic searches for NAIMA and
visits the website. Most of the users are the Referral Users, which are the people who find NAIMA through
a different origin or source which is not Google (as the graph shows, the referral users are the ones who
stay less time on NAIMA, because they have a high percentage of rebound time). In second  place is the
Direct which is the result of a user entering a URL into their browser or using a bookmark to directly

access the site. The third place goes to the Organic Searches, which is a method for entering one or
several search terms as a single string of textinto a  search engine. Organic search results appear as
paginated lists, are based on relevance to the search terms, and exclude advertisements; whereas non -
organic search results do not filter out pay per click advertising. If the reader searches for NAIMA on
their computer, it will see that the NAIMA page appears at the top of Google searches. That is a good
thing. It means that our page complies with the SEO requirements established by Google and it is a

secure page. And finally, less people find NAIMA or enter s the page because of Social Media channels,
but there are some who do. Since the last report the Organic Searches have increased and left the

Referral Users on third place.

Copyright info -Contract No. 875629
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The Overview (see Figure 3) shows mostly the same as the General Audience Overview ( Figure 6), but
includes the most visited pages by the users. As the graph shows, people stay more time in our

homepage which means that is interesting. The second most visited page is the  What Naima Is section in
which we explain the aim and objectives of the project (see https://naimaproject.eu/what -naima-is/).
The third most visited place is the  CONSORTIUMin where we can find the main information about the
partners of the project (see https://naimaproject.eu/consortiu  m/).

Grafico de visitas por ubicacién

Resumen
oy
LW By
1 - 150
Adquisicién Comportamiento Conversiones
Pais
Usuarios Porcentaje de - 1 Duracién media de Tasa de conversion Objetivos Valor del
Usuarios nuevos Sesiones rebote Pdginas/sesién la sesion del objetivo cumplidos objetivo
1.007 1.007 1.438 43,88 % 2,42 00:02:07 0,00 % 0 0,00 US$
% del Media dela Media dela Media de la vista: Media de la vista: % dd total: % del total:
total: vista: sla: 00:02:07 000 % GG % 200%
100,00 % 7 4388% 242 (0,00 %) (0,00 %) {0) (0,00 USS)
(1.007) (1.438) (000%) (0,00 %)

150 150 220 -0+ " 0 0,00 US§
krsinos (1482%) (1490%) | (1530 %) 45,18% 2,64 90:02.01 0,90:% 000 %) 000 %
: 137 136 346 -04- . 0 0,00 US$
2 Spain (13,54%) (12,51 %) (24,06 %) 47 287 00:04:12 0,00% 0,00 %) 0,00 %)
P 137 137 138 o -00- y 0 0,00 US$
3 Un'ted States (1354%) (15,60 %) (960 %) 7029 % 1,37 00:00:17 0,00 % ©00%) (0,00 %
: 63 63 71 0676 © 00 0707 0 0,00 USS
4. Ch'na (623%) ©26%) (404 %) 2676 % 2,27 00:02:07 0,00 % ©00%) 0,00 %)
58 58 74 -00" ] 0,00 US§
5. India (573%) 576%) Sism) 39,19% 1,86 00:00:36 0,00 % {000 %) ©00%
i 49 48 67 -03- G 0 0,00 US$
6. Belgium (@84%) W% “B6% 56,72 % 2,94 00:03:09 0,00 % ©10%) 00 %
- 3 39 39 51 = . .00+ o 0 0,00 US$
7o Germany (385%) 557 %) (355% 47,06 % 2,37 00:02:17 0,00 % ©00% 0,00 %)
. . 38 37 45 -00- " 0 0,00 US$
8. Un'ted Kingdom (375%) 567% 313 %) 3778 % 2,67 00:02:10 0,00 % ©00% 000 %
25 43 a5 -01- 0 0,00 US$
9. Netherlancs (2a7%) o) 60,47 % 2,56 00:01:09 0,00 % 00X oo
23 23 38 1 -02:45 0 0,00 US$
10. Sweden (227%) 298 %) (2645 6579 % 2,18 00:02:45 0,00 % ©00%) (00 %

Filas1-70de95

Figure 2 Ubication data
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® NUmero de visitas a paginas
300

200

100

enero de 2020 marzo de 2020

Nuimero de paginas vistas
Unicas

2.674

Ndmero de visitas a paginas

3.477

mayo de 2020

Promedio de tiempo en la
pagina

00:01:30

julio de 2020

Paorcentaje de rebote

43,88 %
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septiembre de 2020

Porcentaje de salidas
41,36 %
AR

Pagina Numerode % Numero de visitas a
9 visitas a paginas paginas
1. # 1.466 [ 4216 %

2. /what-naima-is/

3. /consortium/

4. /business-scenarios/

5. /events-and-news/

6. /the-na-ion-cell-concept/
7. /documentation/

8. /management-structure/
9. /press-release/

10. /resources/

Figure 3 General Overview

299 [ 860%
243 || 699%
209 | 601%
178 || 512%
173 || 498%
155 || 446%
114 | 328%
110 | 316%

94 | 270%

noviem..
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Resumen
® Usuarios
100
50
enero de 2020 marzo de 2020 mayo de 2020 julio de 2020 septiembre de 2020 noviem...
Adgquisicién Comportamiento Conversiones
Idioma
. Usuarios . Porcentaje de e oo Duracién media de Tasa de conversién Objetivos Valor del
Ustiarios nuevos Seslones rebote Paginas/sesién la sesién del objetivo cumplidos objetivo
1.007 1.007 1.438 43,88 % 2,42 00:02:07 0,00 % 0 0,00 US$
% del % del total: % del Media de la Media dela Media de la vista: Media de la vista: % del total: % del total:
total: 100,00 % total: vista: vista: 00:02: 0,00 % 000% 0,00%
100,00 % (1.007)  100,00% 43388 % 242 (0,00 %) (0,00 %) 0) (0,00 US$)
(1.007) (1.438) (0,00 %) (0,00 %)
E 541 541 610 9 -00- o 0 0,00 US$
1. en-us (53,56%) (5372%)  (4242%) 34,59 % 1,96 00:00:37 0,00 % ©0.00% ©.00%)
. 99 98 296 9 -04: 9 0 0poUS$
2. eses (9,80 %) ©73% | (2058 %) 443978 3,08 00;04:48 000% (0,00 %) (0,00 %)
5 71 71 108 -01- 0 0,00 US$
8, Tedr (7,03 %) (7,05 %) (7,51 %) 45.87°% 245 00:0:54. 0.00:% (0,00 %) (0,00 %)
. 63 63 77 9 -0 - 0 0,00 US$
4. en-gh (624%) 626%) (535%) 57,14 % 2,36 00:01:25 0,00 % ©00%) ©.00%
54 54 72 9 .01 - o 0 0,00 US$
5. fr (535% (5:36%) (501 %) 47,22 % 2,78 00:01:44 0,00 % ©.00%) ©0.00%)
i 28 28 34 9 -04- 0 0,00 US$
6. zh-cn @77% 278%) 236%) 64,71 % 2,56 00:04:08 0,00 % ©.00%) 0,00 %)
24 23 36 -07- 9 0 000US$
7. es (238%) 225 % (250%) 66,67 % 2,19 00:01:34 0,00 % ©00%) ©000%)
s 15 15 33 9 -00- o 0 0,00 US$
8. it-it (1,49%) 1.49% (229% 66,67 % 1,73 00:00:34 0,00 % ©00%) 0,00 %
13 12 19 9 -09- 9 0 0,00 US$
9. en (1,29%) 119% (32% 52,63 % 2,68 00:02:21 0,00 % ©000%) ©00%)
11 11 15 9 -04- o 0 0,00 US$
10. de (1,09%) (1,00 %) (104%) 40,00 % 3,07 00:04:40 0,00 % ©00% ©0.00%)

Figure 4 Language data

Filas 1-10de 51
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Dimensidn principal: Conversion
Canales principales  + Todos los objetivos  « Modificar agrupacion de canales
Canales principales Usuarios Conversiones
M Referral : @ Tasade conversion del
Usuarios S
M Direct - objetive
B Organic Search 100 100,00 %
Social
50 0,00 %
mayo de 2020 novie... mayo de 2020 novie...
Conversiones
Adaquisicion Comportamiento
Usuarios 4 VUsuarios S P j Pdginas/s.. Dy
ueYs s de rebote mediadela
sesién
1.007 1.007 1.438 43,88 % 242 002:07

1 Referral 442 - 18,55 % -

2 et = [ oo+ [ C°""o e U obietve
Defina o uno o mas objetivos para
ver las métricas de los resultados.

3 Drganic Searc 193 - §1,61% _

Para ver todos los 4 Canales haga clic aqui.

Figure 5 Acquisition data
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Vision general

@® Usuarios
100
50
enero de 2020 marzo de 2020 mayo de 2020 Julio de 2020 septiembre de 2020 noviem...
M New Visitor M Retuming Visitor
Usuarios Usuarios nuevos Sesiones
Py T ah ik
Nimero de sesiones por
usuario Ndmero de visitas a paginas Paginas/sesion
1,43 3.477 2,42
— et o e stk

Duracién media de la sesion Porcentaje de rebote

00:02:07 43,88 %
el
Idioma Usuarios % Usuarios

1. en-us 541 - 53,56 %
2. es-es 99 . 9,80 %
3. frfr 71 l 7,03 %
4. en-gb 63 ] 624%
5. fr 54 ' 535%
6. zh-cn 28 | 2,77 %
7. es 24 | 238%
8. itit 15 | 1.49%
9. en 13 | 1,29 %
10.de 1M ] 109%

Figure 6 Audience Overview

2.3.2.Subtask 8.2.2 Irruption in  Social Media channels

ZABALA created a NAIMA profile/account in Twitter and LinkedIn to increase the impact and visibility of

the project. Moreover, aOUf €f n K" U4 >uUF | | Ki E> has Geerf devielopEebadshared i®F EZ |
YouTube to make the communication easily accessible to the project re sults, and to attract the interest

of both stakeholders and general public.

The procedures for the management of the Twitter and LinkedIn channels of NAIMA project have
already been established and every partner must collaborate by mentioning the ~ NAIMA Twitter account,
retweeting the messages about the project and sharing  the publications on Linkedin.

UZF>nuUf | KNAM&Rt ©60] 0 # KoYy >Z| U>Z2onUf | UF E>KZF >1 éreatedby | 2 Ké>] o
the project. The creation of Social Media profiles on Twitter and LinkedIn  has also allowed to increase
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the visibility of the project, the results and attracting the interest of  stakeholders and the general public
and test them. These profiles are additionally a useful tool to achieve more visits to the website.

On Twitter we have 355 followers and 199publications and on LinkedIn 75 followers and 199
publications .

2.3.2.1.Twitter

The credentials for Twitter are the following:
@NaimaProjectEU Mmtwitter handler
#NAIMAProject fnhashtag

Figure 7: Screenshot of the Twitter account

2.3.2.2.Linkedin

A LinkedIn company page has been established for NAIMA public image on a global scale as a
reputable and trustworthy project. Although many people view the Social Media site LinkedIn only as a
site for job hunters and for growing professional network, Link  edIn is an equally effective tool for
nurturing referral relationships.

By producing content that our viewers want to see about the project and share with others, our viewers
become engaged advocates of NAIMA and can expand our global influence. The cont ent generated by
NAIMA project will be available in different formats such as SlideShare project presentations, website

blog posts, infographics and videos to suit the viewing preferences of our target audience.
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